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Abstract 

 
The text includes an analysis of the state of social entrepreneurship in the Blagoevgrad region. 

The first chapter outlines the theoretical framework of the study, including clarification of the 

basic concepts associated with the phenomenon and its constituents. The comparative analysis 

of the legal status of the social economy in the Republic of Bulgaria in relation to the legal 

regulation of a number of EU countries1. The criteria for social entrepreneurship, the legal and 

organizational forms of registration and activity, the possibilities for financing, the influence 

of the socio-cultural context are examined. Statistical data on the position of the Bulgarian 

social economy in the context of the European Union are analyzed. 

 
1 The Law on Social Economy has been in force since May 2019, ie. more than 1 year after developing this text. 

Therefore, it refers to pre-law regulatory documents. The law itself is analyzed in later texts developed on the 

project. 
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Chapter Two analyzes the state of social entrepreneurship in  the field of health and social 

services. The indicators of quality of life in Blagoevgrad region are cited as a major factor for 

human health. The strengths and weaknesses of the current healthcare model are analyzed; 

Bulgaria's position on the European Health Consumer Index. Data on health of people in 

Blagoevgrad region are presented. The profile of organizations working in the social sphere in 

Blagoevgrad region is outlined, supported by data from secondary data survey for over 57 

enterprises - status of organizations, distribution by municipalities, spheres of activity, 

development of project activity, etc. The results of the author's empirical research are 

presented,  concerning the attitudes and actions of leaders of 17 social organizations. These 

include: preliminary studies carried out on the target group, social niche, market, etc., 

previous experience in the relevant field; main motives for work in the social sphere; 

acceptance and support from others; are there the necessary skills to work in this field; locus 

of control - external or internal; the degree of knowledge of the target groups and the forms 

for gathering information on their needs; self-assessment for the presence of cooperation with 

other social organizations and with state formations; forms of financing the activity; 

professional training of the staff, teamwork; major difficulties; necessary changes in the 

regulation of social entrepreneurship, etc. 

Chapter Three deals with the state of social entrepreneurship in the cultural and arts sector in 

Blagoevgrad, backed by data from secondary analysis of 153 social organizations and the 

results of the author's empirical research of leaders of 17 social organizations. 

Chapter Four looks at the state of social entrepreneurship in the field of cultural heritage and 

cultural tourism as a strategic direction for economic development in the Blagoevgrad region. 

the analysis is supported by results from  data from secondary analysis of 73 social 

organizations and the results of the author's empirical research of  leaders of 13 social 

organizations. 

The results of the study show that: 

- Social enterprises are strongly committed to the social cause to which they dedicate their 

activity; 

- There is a certain underestimation of the preliminary exploratory stage in the creation of a 

social enterprise and especially the knowledge of the market; 

- A more detailed knowledge of the target group of about half of the entrepreneurs is needed; 

- There is a certain lack of new ideas, innovativeness in this field; 

- Communication between social enterprises operating in the same field is intense; 

Communication with local authorities is good, but there is more to be desired; 
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Funding is mainly from project activities and donations. Over 70% do not accumulate profit 

from their activities;the teamwork is rated as good; 

- Advertising is predominantly done through social networks. It would be better for more 

organizations to create and maintain their sites on social networks; 

- A characteristic of social enterprise managers is the internal locus of control - ie. obstacles, 

as well as development opportunities, are first and foremost sought in internal conditions and 

resources for development. 

4 annexes are included in the text: Register of social service providers; Regional Directorates 

for Social Assistance; Declaration to set up the Social Enterprise Forum and Strasbourg 

Declaration on Social Entrepreneurship. 


